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Except here. 

Everything we do, we do with an audience in mind.  



Except here. 
Demographics describe
Psychographics record

We are missing a way to predict



Three friends in an alley at midnight.
Three friends  in an alley at midnight



Valuegraphics is based on the sociological truth that 
what we value determines what we do.



Random Stratified Statistically Representative Sample 
of the population of Canada/USA/EU/UK/China/Asia Pacific

250,000 + surveys
40 + 340 = 380 metrics

95%   + 3.5%  + 6X



The Valuegraphics Database revealed two things  



Boomers 13%
Generation X 11%

Millennials  15%  

ALL traditional demographic segments score in the low teens 
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Adventure Club 89%
Technology Fellowship 81%

Savers  Society 76%

Valuegraphics are +/ - 8X more effective 
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Now we can predict what your target audience wants , 
and what messages  will motivate them mos t



People use their values to decide everything.
If you want to influence those decisions, simply do the same.



Five Edmontonian 
Valuegraphics Datapoints



1. Settled Edmontonians are more likely to be 
Environmentalists than in any other major city in Canada



2.  Edmonton has a very low percentage of people 
who are driven by their perception of their own debt



3.  Settled Edmontonians rank the values of relationships 
very highly, but uniquely they rate relationships with 

family as high as with friends 



4.  The Edmonton Unsettled are more likely to be 
creative than the rest of North America’s Unsettled



5.  Settled Edmontonians are the second most likely of any 
city in Canada to consider themselves altruistic



How should we build Edmonton’s future 
now that we know we are :

1. Environmentalists
2. Unconcerned about debt

3. Relationship focused: friends & family 
4. Losing our creative people

5. Altruistic



Valuegraphics help us understand 
each other better than ever before.

When we unders tand each other 
better, everything gets better. 
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