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Diversity: The Business Advantage

Commercial Real Estate Women (CREW) Network,

Addressing the Gender Gap

Closing 
the Gap: Addressing Gender Bias and Other Barriers for 
Women in Commercial Real Estate

About This White Paper

2

2015 CREW Network Benchmark Study
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Respondent Career Aspirations (2015)



CREW Network

Diversity: A Business Disruptor

  ■

3

Five Common Themes
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Global Gender Gap Index

The Gender Gap in CRE

2015 CREW Network Benchmark Study 
Report: Women in Commercial Real Estate
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Closing the Gap: Addressing Gender Bias and Other 
Barriers for Women in Commercial Real Estate

Closing the Gap

  ■

ASSET MANAGERS
U.S. Canada
44% 38%

BROKERS
U.S. Canada
29% 29%

DEVELOPERS
U.S. Canada
32% 41%

FINANCE
U.S. Canada
34% 33%

TOTAL
U.S. Canada
35% 37%

Estimated by 2015 Survey Respondents

Estimated Percentage of Women Industry-Wide: Canada and the U.S.



Diversity: The Business Advantage

“New research shows precisely how diversity unlocks 

leadership reaps from a diverse workforce: greater 
market share and a competitive edge in accessing 
new markets. When leaders embody diversity and 

demographics—a dynamic that exerts a measurable 
impact on the bottom line.”

The Business Case  
for Gender Diversity

The 
Harvard Business Review
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Diversity:  
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Winning the Fight for Talent

  ■
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Fortune Magazine
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CBRE:
Number of employees: 

Headquarters: 

cbre.com

CASE STUDY #1

Networking Forum.
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Tips/Lessons Learned from 
Lisa Konieczka
1. It’s a marathon, not a sprint. 

2. Measure success. 

3. Focus on the positive. 

4. Be holistic. 

  ■

and build their business skills.
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  ■

JLL: Number of employees: 

Headquarters: 

us.jll.com

CASE STUDY #2

JLL’s Gender Equity Recipe 
for Success
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• Workforce: 

• Workplace:

• Marketplace: 

KeyCorp:
Number of employees: 

Headquarters: 

key.com

CASE STUDY #3

Beth Mooney, 
KeyCorp chairman 
and CEO
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KeyBank Foundation and The Ohio State University partnered to 
host the 13th annual KeyBank and Fisher College of Business 
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Lessons Learned by Mago and Parish

®

®

  ■
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Avison Young:
Number of employees: 

Headquarters: 

avisonyoung.com

CASE STUDY #4

Mark Rose, chair  
and CEO

Key Takeaways from Avison Young’s 
Nine-Year Gender Equity Journey:

  ■

Tips/Lessons Learned from 
CEO Mark Rose
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The Bozzuto Group:
Number of employees: 

Headquarters: 

bozzuto.com

CASE STUDY #5
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Tips/Lessons Learned from 
Toby Bozzuto

Former President of Bozzuto Management Company and current 

Management Company in 2016.

  ■



CREW Network 17

• Education. 

• Communication.

Ask Yourself

Deloitte LLP:
Number of employees: 

Global Headquarters: 

deloitte.co.uk

CASE STUDY #6

• Escalation. 

Deloitte’s Women in Leadership 
Action Plan 
1. Increasing the Number of Women Through 

Recruitment

• 

• 

2.  Increasing the Pipeline of Women for Leadership 
Positions 

• 
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• 

3. Building a Supportive Culture Where Success is 
Measured and Lack of Success is Addressed 

• 

• 

The Sunday 
Times

The Times

in diversity circles by turning its approach upside down. 

groups and starting to focus on men. The central idea:  

and then hold them accountable for building more-balanced 
businesses.”

Kingdom or the current diversity and inclusion efforts 
in place there.   ■

CREW UK launch 
event in 2017
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Miles & Stockbridge:
Number of employees: 

Headquarters: 

milesstockbridge.com

CASE STUDY #7

The American Lawyer

• 

• 

Impact Committee.
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• 

• 

• 

  ■

An employee recognition event acknowledging the service and 
dedication of long-time employee Linda Alban.

Lessons Learned
• 
• 

• 

• 

• 

Advice to others looking  
to get started
• 

• 
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PNC Underwriting Manager Allison Jewell and Relationship Manager 

Bizwomen event sponsored by PNC.

PNC:
Number of employees: 

Headquarters: 

pnc.com

CASE STUDY #8
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Working Mother 
Magazine

  ■

Enterprise National Council for her achievements as a business 

(right) as her guest to recognize her guidance.
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SVN International Corp.:
Number of employees: 

Headquarters: 

svn.com

CASE STUDY #9

®

®
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Danielson offered the following 

their gender balance:
• 

• 

• 

• 

• 

  ■

SVN’s Lessons Learned, 
according to Danielson
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Camden 
Property Trust:

Number of employees: 

Headquarters: 

camdenliving.com

CASE STUDY #10

Fortune Magazine
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is   ■

Three Tips/Lessons Learned 
from Laurie Baker
1. Educate and advocate for change. 

2. Broaden your network. 

3. Be a mentor. 
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Fortune Magazine

  ■

Tops in Technology:
Number of employees: 

Headquarters: 

youtube.com

Sources: Catalyst (United States), Maclean’s (Canada), Wise Campaign (United Kingdom)

UNITED STATES

UNITED KINGDOM

CANADA

26%

22%

21%

Women in the STEM Workforce
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Take
Action

• Speak up.

• Lead by example.

• When confronted with bias or inequality, 

•

•

•

•

•

•

For Anyone

For Employers
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•

•

•

•

•

•

•

•

For LeadersFor Women Seeking 
Advancement Opportunities
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CREW Network® 


